CEP

NIeTaniafnuIMInT (U9 1 adun 1 unsiau - dguiew 2567) L Education Progress -

Taasanfisdnuafiamin

n1swaiuedUdessulalalivayunagnsnisnain
ndaaFunsidusanuunsdnununaTien1sUuLie
Developing Online Media Clips Supporting Marketing Strategies

on Facebook Entertainment Fan Pages

AT fizle waz §991 LEnsaai*
svivmaluladnisaienmuazaiweund aadvunaluladdeasuazgnavnysy
AnzAINEImansuazmalulad wnInendewmalulagsnyuinangann
2 nuumeéu?i LL?J?Q%(I:Q%JW‘ILSJ%’J WAEINT NIUNNA 10120
Phakawatt Tafoei and Rungtiwa Saosing*

Program in Photographic and Cinematic Technology,
Department of Communication and Industrial Technology,
Faculty of Science and Technology,

Rajamangala University of Technology Krungthep,

2 Nanglinchee Road, Thungmahamek, Sathorn, Bangkok 10120, Thailand.
*Corresponding author Email: Rungtiva.s@mail.rmutk.ac.th

(Received: March 04, 2024 / Revised: May 01, 2024 / Accepted: June 27, 2024)

UNANED

NaYNSNIINAINDIANITLARINAL 158’?1@aaulaﬂtﬁum’%aqﬁaﬁamiﬁumju{{ﬁmmmLﬂ/\lsaﬁ:ﬂ W
N133nwIANUALRYvatganT Il Annulunguedn F99 1 TUADIMILUINIIDDNLUUAS19ATIA
7 a ‘ﬂl O"NI ‘ﬁl v v 1 Ya b4 a0 1 v a < 6V
Wauedvdeseulauiaganunsadearsnszdulvingudanudnanddiusidlianuaaiulumedn
p819A8L DI IUAINTTUNTBWANIEA19 N1sALlunuNdndoooulaunsell UNAUDHELNTTIS
wiein1aaulvid w.e. 2567 911ATuATIUTTRgUTEANR 1. ANwIkUINI0eNLULATNATIAADUWILA
4{‘ a a dll '3 = = 1 v} U =4 QIIQI 1 a
Wisnaneavdenaulal 2. WU uAULANANNYBIA NYAENIaUsEINTAUAMNLRaNa laNlineAd
= ¢ ax ¢ & Av a o 2 v v o o a
dovaulall BnsAnvndunsITewedine udeyalddiuiu 287 au THuuudeunuUssiuning
Wanolavesrgdnunuing affnlddnsievideya A Anady ANdowUUNIATIU wazads
Wisuifisuaadsvesnguiegsasanquiliudaseaoiu nan1s@ne) wuin 1. Asumnudiiondn

mavdesaula dmsusenistuiie deudenyanayananilsvanan1nudn wazlinseuadnig

1IN 2. mAfusgAuauisnelavesnsdnuiumnasenstiuiieniidendvdossula Innuwnneig

JCEP : Journal of Cooperative Education Progress, Vol 1, No. 1, 2024 (January - June) 8



CEP

Journal of Cooperative

NIeTaniafnuIMInT (U9 1 adun 1 unsiau - dguiew 2567) Education Progress

Taasanfisdnuafiamin

Abstract

The digital marketing strategy will use online media as a communication tool with
Facebook followers. This also maintains the retention rate of the number of followers in the
Facebook group. Therefore, it is necessary to find creative ways to design and develop
online media clips that can communicate and encourage followers to continuously
participate and comment on Facebook through various activities or festivals. This online
media production project is therefore presented for distribution during the Valentine's Day
festival in 2024. This research aims: 1. Study the design and creative approach to content for
the production of online media clips and 2. Comparison of differences in demographic
characteristics with satisfaction with online media clips. The study method is an exploratory
research which sample of 287 from the formula W.G. Cochran. The statistics used to analyze
the data were mean, standard deviation, and comparative statistics of the mean of two
independent samples. The results of the study showed that: 1. Content for the production
of online media clips. For entertainment programs, you must choose a person who has an
influence on thought and has a positive social trend and 2. gender and the level of
satisfaction of Facebook fan pages of entertainment programs towards online media clips.

There is a significant difference of 0.5.

Keywords: Content strategy, Cooperative Education, Entertainment media, Social media

strategy, Marketing communication
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